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The Semesterly 
 

  

A letter from the president, 

I could not have imagined a more successful semester for PRSSA-UD and it has 

truly been an honor to serve as Chapter president this fall. 

From sending more members than ever to the PRSSA 

2013 National Conference to taking on our first client, 

PRSSA-UD has made great strides thanks to our dedicated 

members and passionate leaders. I am eager to watch our 

Chapter continue to grow in the spring, but let’s reflect on 

some highlights of Fall 2013. 
 

One huge leap for our Chapter this semester was taking on our first client: the 

University of Delaware’s Horn Program in Entrepreneurship. We put together a 

team of 10 PRSSA-UD members to execute a strategic campaign we created in order to raise awareness on campus 

about the Horn Program. We are thrilled about this opportunity to give our members hands-on experience working 

with a client. 
 

Another great accomplishment for PRSSA-UD this semester was sending nine members – more than ever before for 

our Chapter – to the PRSSA 2013 National Conference in Philadelphia this past October. Our attendees enjoyed four 

days of networking, professional development workshops and sightseeing as well as bonding with each other and 

PRSSA members from around the country. In addition, four of our members had the privilege of presenting a Chapter 

Development Session called “Big Ideas on a Small Budget” – all about PRSSA-UD’s programming for minimal costs 

– to a packed room of more than 200 PRSSA members! 
 

Finally, we are proud to have executed our first-ever fundraising event – the PRSSA A Cappella Fundraiser. Thanks to 

the hard work of Natalie Hines and Nicole Sullivan as well as a joint effort from the executive board, PRSSA-UD in-

vited six on-campus a cappella groups to perform, raising more than $300 through admission and raffle tickets.  
 

These are just three highlights of our fall semester filled with awesome general meeting speakers, a fantastic Night 

with the Pros, engaging Skill Slams and many more exciting programs. However, through it all, the most rewarding 

part for me has been working with the executive board and getting to know our members. PRSSA-UD is thriving and 

it would not be possible without the passion and dedication of our members. 
 

All the best, 

Jamie Lawlor 

Chapter president 
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It is no lie that that University 

of Delaware has a plethora of 

clubs for its students to join. 

With clubs focusing on differ-

ent topics from chocolate to 

sports, it can be intimidating for 

a new freshman to join a club. 

Despite the vast variety of or-

ganizations, there is a niche 

group for each student at UD. 

On a hot August morning, I sat 

in my academic orientation ses-

sion with other communication 

interest majors. Before we left, 

we were told that we would be 

hearing from a few various clubs and 

groups on campus. One of those was 

the Public Relations Student Society 

of America (PRSSA-UD). 

Before PRSSA’s presentation, I had 

an idea of what public relations was, 

but not a full understanding. In a few 

short minutes, Jamie Lawlor, Chapter 

president, and Laura Hepp, Chapter 

vice president of external affairs, were 

able to give me a clear understanding 

of public relations while learning 

about the pre-professional organiza-

tion, PRSSA-UD. With all of the great 

learning experiences and opportunities 

PRSSA had to offer, I knew I had 

found an organization best suited for 

me. 

At the first meeting, I was blown away 

by the turnout. There was a huge 

group of students present, but the ex-

ecutive board made it feel more inti-

mate. As each board member spoke 

about their position and why they 

loved being a part of PRSSA, I had 

come to the realization that I had made 

the right choice. Not only did the other 

members of PRSSA-UD share the 

same academic passion, they were 

interested in the same topics. I knew I 

would continue participating in up-

coming meetings. 

There are two ways to be a member of 

PRSSA. You can be a paying member, 

and a nonpaying member. I chose to 

be a paying member with benefits in-

cluding, business cards and  access to 

the PRSSA internship database. I was 

also able to sign up to get a PRSSA-

UD shirt! As a paying member, I also 

will have to chance to attend national 

events, competitions, networking 

events, field trips, and participate in a 

mentorship program. With all of the 

great benefits of being a paying mem-

ber, it was an easy choice to make. 

Right from the start, we were told 

about the opportunities that we would 

have. For some meetings, guest speak-

ers have been brought in. I really en-

joyed when we spoke to Jason Molli-

ca, president of JRMComm, via 

Skype. He made his speech interactive 

by using the hashtag #CEOofYou, and 

encouraged live tweeting. Mollica 

gave great advice including, “Be 

mindful of what you post” and, “It’s 

all about relationships”. 

In addition to bringing in speakers, we 

also have ‘Skill Slams’ and gen-

eral meetings. In Skill Slams, 

we learn a skill that is important 

to have as a prospective public 

relations professional. The first 

Skill Slam consisted of the 

‘do’s and don’ts’ of building 

your resume. In addition, I have 

learned a lot from the general 

meetings. In our last meeting, 

we were placed into PR teams 

and given real scenarios with 

the challenge of deciding what 

public relations action to take 

for each situation. 

One of my favorite parts of PRSSA-

UD has been the mentorship program. 

After filling out a survey, the mentees 

were matched up with a mentor. When 

I first met my mentor, we discussed 

our majors and our interests. To me, 

this program has already come in 

handy, and I have emailed my mentor 

when I needed advice for class. The 

mentors are willing to help you out, 

and it is very easy to reach out to 

them! 

Joining PRSSA-UD has been one of 

the best decisions I have made this 

semester at the University of Dela-

ware. I have been provided with 

knowledge that will help my under-

standing of communications and pub-

lic relations. PRSSA-UD is full of 

great experiences and opportunities, 

and I cannot wait to see what my fu-

ture with this organization has in 

store. 

By: Brett Blee 

A Freshman Experience: PRSSA-UD 
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Pitching the perfect note: 

PRSSA-UD A Cappella Fundraiser 

On Thursday, September 26, at 5:45 p.m. in the Bacchus 

Theatre of the Perkins Student Center, The Public Rela-

tions Student Society of America hosted their first official 

A Cappella fundraiser. Joining PRSSA-UD were several 

well known a cappella groups on the University of Dela-

ware campus, including The Deltones, ChaiNamics, D-

Sharps, The MelUDees, Vision and The Golden Blues. 

Several prizes including Dunkin Donuts and Cosi gift 

cards, were raffled off be-

tween acts. In addition to 

prior promotion of the event, 

attendees were encouraged to 

use the hashtag 

#PRacappella during the per-

formances. 

The fundraiser was held in 

an effort to send members of 

PRSSA-UD to the PRSSA 

2013 National Conference 

that was held in Philadelphia 

in late October. The confer-

ence provided students with opportu-

nities for professional development, networking, and an 

overall great experience to meet other PRSSA students. 

To begin, D-Sharps were the first act to take the stage by 

starting off the night strong, beginning with “Lose Con-

trol” by Whitney Houston. Established in 1990, the D-

Sharps are the only all-female a cappella group on campus 

at UD. They continued to amaze the crowd with their sec-

ond song, a well-known track that was featured in the Twi-

light film  Breaking Dawn, Christina Perri’s “A Thousand 

Years.” 

Up next were the Deltones, who sang three incredible 

songs and delivered an emotional rendition of “Landslide” 

by Fleetwood Mac that brought many of the audience 

members to tears! The Deltones were formed in 1991, and 

since grew quite an impact at UD by delivering many cam-

pus and community performances. 

ChaiNamics, recently formed in March 2011, is a leading 

Jewish a cappella group on campus. They had an original 

sound and delivered memorable mash-ups of popular 

tracks. They also sang an inspiring rendition of Adele’s 

“Turning Tables.”  

Vision, a Christian a cappella 

group at UD, delivered a wide 

range of songs, all the way 

from The Script to Josh Gro-

ban! Up next, The Golden 

Blues, UD’s oldest a cappella 

group, awed the stage with 

high-energy renditions of 

“Next to Me” by Emilie Sande 

and Maroon 5’s “This Love.” 

The last group to perform, The 

MelUDees, a leading co-ed a 

cappella group at UD, served as a great conclusion to the 

night and sang excellent renditions of songs by Andy 

Grammer and Gloriana.  

Ultimately, it was a fun-filled night with great music and 

extraordinary talent.  Over $300 was raised in order to help 

send members to Conference in October, an outstanding 

amount for PRSSA-UD’s first official fundraising event. 

We thank all those who attended the fundraiser and came 

out to help support our organization!  

By: Kylie Dougherty 

The Golden Blues 

Two talented PRSSA-UD executive 

board members, Joseph Silver and 

Laura Hepp, representing The Del-

tones and Vision. The ChaiNamics 

The MelUDees 
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It’s that time of year 

again. Apple released 

iOS7—the latest iOS mo-

bile operating system—in 

mid-September, along 

with the newest hot item: the iPhone 

5S. 

That’s not to say that the iPhone 5C 

has not gotten a share of the lime-

light. In fact, mutterings in online 

chat rooms, blogs, and social media 

have debated the introduction of the 

dual-generation phones.  

For those of you who don’t have a 

tech-savvy boyfriend or a 

MacWorld fanatic for a father, the 

5C is the vibrant, affordable, lower-

grade version of the 5S. Released in 

tandem, these two iPhones target 

different consumer audiences, mak-

ing the Apple iPhone a product not 

only for the modern-day bourgeois, 

but for the proletariat (the blue-

collar worker, if it’s been a while 

since you sat through high school 

history) or for independent college 

students working to pay their way 

through school. 

Boasting an A6 chip, the 5C is sig-

nificantly faster than previous gen-

erations of the iPhone. It also fea-

tures the new, higher-quality iSight 

camera, making FaceTime a bright-

er, sharper experience. Structurally, 

the 5C has a colored plastic shell—

the biggest difference between the 

5C and the 5S, and thus the subject 

for debate amongst iPhone diehards. 

However, the steel frame beneath 

the shell gives the 5C almost unex-

pected substance and durability. 

The iPhone 5S, on the other hand, 

has a slick, metal body reminiscent 

of previous models, and has an A7 

chip, making it twice as fast as the 

5C. In Apple’s words, it has 

“desktop-class architecture in a su-

per slim phone.” In addition, the 5S 

is energy-efficient so its top-of-the-

line features do not compromise its 

battery life. An added bonus, the 5S 

unlocks with a touch, due to its fin-

gerprint identity sensor. 

If these new features and the wide 

market appeal of the dual-phone 

release weren’t enough, iOS7 com-

plements the iPhones perfectly. The 

new operating system emphasizes 

utility and simplicity, getting rid of 

“unnecessary ornamentation” and 

unneeded lines, as Apple puts it. 

iOS7 operates on the premise that 

less is more. 

The minimalistic calendar, the crisp 

lines of the mobile email app, and 

the flat keyboard and messaging 

center certainly may be jarring to 

those accustomed to shaded text 

bubbles and 3-dimensional buttons. 

However, design experts assure 

consumers that these changes max-

imize utility, eliminating any possi-

ble obstructions like those pesky 

lines and bars.  

Not only did Apple designers elimi-

nate the depth-perception-enabling 

shadows, but they developed new 

organizational systems and features. 

Pictures are now organized by year, 

collection, and moment. Safari has a 

new tab view to scroll through open 

pages. The new Notification Center 

pools all mail, missed calls, to-dos, 

events, and more with just a down-

ward swipe from the top of the 

screen. The Control Center—

accessed with an upward swipe 

from the bottom of the screen—

allows quick access to airplane 

mode, Bluetooth, Wi-Fi, screen 

brightness, currently playing music, 

flashlight, timer, calculator and the 

list goes on.  

Further, iOS7 facilitates multitask-

ing—as if you couldn’t already do 

that with your iPhone—with a new 

features allowing you to preview all 

open apps by double-tapping the 

Home button, and closing them with 

an upwards swipe. Want to safely 

use your iPhone while driving? The 

new-and-improved Siri has a more 

intelligible voice, and now also 

searches Bing, Wikipedia, and Twit-

ter for answers to your queries and 

requests. Additionally, Siri no long-

er redirects you to Safari with her 

answer, but compiles her respons-

es for you to select. 

Another new feature, iOS7 pre-

sents AirDrop, enabling users to 

share photos, videos, contacts, and 

more with people in their immedi-

ate proximity. Whether you are 

sharing with one person or many, 

simply open the app in the handy 

Control Center, and select the bub-

ble by each nearby message recipi-

ent. It saves just a few steps, but a 

few steps can mean a lot in a fast-

paced world!  

Overall, the new iPhones and iOS7 

have reached a broader audience 

with their effective and efficient 

redesign, both of the phones them-

selves and of the new operating sys-

tem. Always at the head of the pack, 

these new products faced much 

competition, but outdid themselves 

yet again in their new approach to 

mobile, digital utility. 

By: Jordan Blackbird 

Welcome to  

iOS Heaven?  
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Upon entering the University of Delaware as a freshman, I decided to become a communication interest 

major because that’s where I believed my skill set was best paired with. Two nights in and it was time for 

Activities Night, and I thought, ok, time to join some clubs. Let’s try some things that are related to comm, 

and find out what type of areas I like.  After looking around I found the Public Relations Student Society of 

America.  Student Society of America? That sounds substantial.  With a push from a communications alum 

that I personally consider a credible mentor, I attended the interest meeting, and still stand here today four 

years later as an active member of the society. 

 

Saying that PRSSA is a substantial organization does not even begin to do it justice. This is not a group 

where you sit down in a lecture hall at night once a month, sign your name on the attendance sheet and day-

dream about what you want for dinner immediately after it’s over while the executive board speaks. PRSSA 

excels at offering a wide variety of events and opportunities to provide an education, hands-on experience 

and preparation for “the real world”. The activities go from guest speakers to “skill slams,” where you can 

dive into fixing your resume, LinkedIn accounts, cover letters, etc., and they even offer trips to widely 

known PR agencies and internship opportunities! I cannot even begin to count how many times I have at-

tended job bound career conferences and have sat there thinking; I already learned this in a skill slam. How 

lucky am I to already understand this while everyone else is vigorously scribbling down notes. The activi-

ties have become another fulfilling asset to my degree at the university. 

 

PRSSA-UD prepared me for my very first internship in college at a PR firm in New York City during the 

summer of 2012. After the summer ended, during a discussion at the first meeting of the semester, I men-

tioned that I had interned at that particular firm over the summer. The Chapter president at the time, Abby 

Stollar, personally emailed me after the meeting to congratulate me for interning at such a prestigious firm, 

and the board shortly after asked if I would speak at the next meeting. I reflected on my experience, any-

thing important that I learned and how PRSSA-UD prepared me for the position. This was a turning point 

for me in the organization. The fact that I was already able to pass my knowledge forward, only halfway 

through my time at UD, really made me feel grateful, and think that I must be doing something right. 

Even as a senior, now completely done with my degree requirements and two internships wiser, I am still 

learning something new with every meeting that I attend. I applied to and received the Hunter Public Rela-

tions “winternship” in New York City offered to one PRSSA-UD student every winter, courtesy of Manag-

ing Partner and supportive PRSSA-UD alum Grace Leong. I am so honored to be chosen and truly look 

forward to working with the firm this upcoming January. The fact that such an opportunity exists through a 

school organization really shows not only the prestige of opportunities offered, but also the caring commit-

ment of the PRSSA-UD alum as well. I will forever be grateful for the building blocks that PRSSA-UD 

gave me to help me pave my path through the somewhat abstract life of being a communications major, and 

a blossoming professional. Thank you very much to the executive board, past and present, for your dedica-

tion, and of course to Professor Bartoo, an extremely well versed adviser to the organization and an im-

portant mentor to me. Best of luck to PRSSA-UD as they continue to grow and improve as an organization, 

and educate the minds of future Blue Hens to be.   

By: Gabrielle Wamboldt 
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October Skill Slam:  

How to Build the Perfect Resume 

For college students, a good resume is like Charlie’s golden 

ticket to Willy Wonka’s chocolate factory… but better.  Forget 

the ticket part, a good resume is pure gold for students wishing 

to land internships, jobs, and start down the path to success.  

A resume highlights students’ hard work and experiences, 

printed on one convenient eight by eleven sheet of white paper. 

We send them off to be reviewed by potential employers in 

hopes that someone will recognize our accomplishments and 

skills.  So what exactly qualifies as a “good” resume? Just type 

“how to write a resume” into Google and links to endless 

guidelines and templates will appear—enough to confuse even 

a seasoned professional. It may only be one page long but craft-

ing the perfect resume takes a lot of thought and effort.  

PRSSA-UD’s October Skill Slam, which took place on October 

14, 2013, allowed Chapter members to learn a crash course in 

resume building. The meeting began with some helpful tips and 

hints from our executive board members from their personal 

experience. From there, e-board members spent time reviewing 

and critiquing (constructive criticism of course) members’ re-

sumes. Let’s go over some of the dos and don’ts of resume 

building that PRSSA-UD members learned in our Skill Slam. 

DO make yourself stand out! This is the whole point of a 

resume after all, to set yourself apart from others and 

make whoever is reading it remember your name. One 

super easy way to make your name known is to set it in a 

larger font, capitalize letters, or put it in bold at the top of 

your resume. 

DO be consistent! Maintain a uniform and clean format. This 

means no outrageous fonts, colors or pictures. Make 

your resume easy for the reader to follow.  

DO include important and relevant information! Remember, 

your resume should usually only be one page long so 

make what’s on there count.  

DO use action verbs! When explaining your skills, experienc-

es and qualifications use interesting action verbs to de-

scribe them. Avoid boring, redundant verbs like 

“worked” and “made” if possible. 

DO make anything you can quantitative! If you can put a 

number to it, do so. Quantifying the work you have 

done makes things more specific and impressive to po-

tential employers who review your resume. 

DON’T put your GPA on your resume if you have below a 

3.0. Your GPA is not always required, so if you think it 

will not work to your advantage there is no need to list 

it. 

DON’T include outdated information on your resume. If 

you’re above a sophomore in college, high school infor-

mation shouldn’t be included. 

DON’T include “fluff” in your resume! Adjectives to de-

scribe yourself like highly qualified, extrovert, energet-

ic, eager to learn, organized, professional, responsible, 

and reliable are not necessary—employers are already 

assuming you exhibit those traits. 

DON’T forget to edit your work. Spelling and grammar er-

rors are unprofessional. 

 The best part of PRSSA-UD’s October Skill Slam was 

the resume review.  Executive board members were help-

ful and offered so much insight to individual members 

about how they could improve their resumes. PRSSA-

UD President, Jamie Lawlor, even tweeted 

“@PRSSA_UD members that came to the Skill Slam 

tonight, feel free to send resumes to the executive board 

for review!” It is nice to know the executive board mem-

bers are willing to help members out all the time. 

   By: Elizabeth Shaffer 

https://twitter.com/PRSSA_UD
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Night With the Pros 

Alongside the delicious aroma of Mexican cooking waft-

ing up from California Tortilla’s kitchen, students and 

public relations professionals joined together for a night of 

feasting and networking. The event, Night With the Pros 

(NWTP), is the culmination of PRSSA-UD’s fall semes-

ter. PRSSA-UD members apply the skills they learned 

throughout the semester at meetings, Skill Slams, and the 

mentoring program to engage with working professionals.  

 

Every semester NWTP aims to allow students to learn 

about different facets of public relations from public rela-

tions practitioners in a variety of areas. Students are also 

given a chance to network and establish a relationship 

with the professionals for future career advice. Program 

Director, Keri Betters, designated long hours to bring her 

vision for NWTP to fruition. She teamed up with Cal Tor, 

the host of NWTP, to provide casual dining during the 

speaking sessions.  

 

PRSSA-UD members began the night by enjoying a nacho 

bar and reading the biographies of the speakers. Each 

speaker represented a different sector of public relations 

and brought a unique aspect on their industry. Meg Miller, 

PR Director for the Produce Marketing Association, fo-

cused on the crisis management skills needed to handle 

the large number of food outbreaks and recalls. Stephanie 

Mantegna, Communications officer for the Delaware 

House of Representatives Caucus, informed students 

about working closely with elected officials and the atten-

tion she pays to their reelection campaigns. Kate Marlys, 

owner of Philly PR Girl LLC, highlighted her creativity 

on social media and how it led to the start-up of her own 

public relations firm. Finally, Deb Rinaldi, who assists in 

communications activities for the Philadelphia Phillies, 

focused on the many events she helps plan for the Phillies 

stadium to garner publicity and support good causes.  

 

A common theme existed throughout all four presenta-

tions: the importance of a first impression. The speakers 

urged students to always be professional and appropriate, 

whether it be an interview, a social media site, or an 

email. As they mentioned, it could be the difference be-

tween landing an internship or not.  

 

Attendees were encouraged to live tweet throughout the 

entire event using the hashtag #NWTP. Two PRSSA-UD 

members, Brooke LeMunyon and Julie Millisky, were 

even given a gift card to Main Street for their creative 

twitter updates. All attendees, however, generously re-

ceived Phillies t-shirts from Deb Rinaldi.  

 

The night ended with a networking session where at-

tendees could ask further questions from the presenters 

while savoring a dessert of decadent brownies or melted 

chocolate chip cookies. Many brought resumes for the 

speakers to review and business cards to swap. Attendees 

favor this part of the event because it allows them to build 

their network of professional contacts.   

 

Night With the Pros marked the end of a long semester 

and provided PRSSA-UD members with valuable insight 

to help them with winter internships, future classes, or 

further advance their career interests. This event thrives 

because of the continued support from public relations 

professionals and their willingness to help PRSSA-UD 

members throughout their undergraduate careers.  
 

By: Betsey Coulbourn,  

PRSSA-UD Meetings Coordinator 



8 

This semester, nine of PRSSA-UD’s members had the incredible privilege and opportunity to attend the 

PRSSA 2013 National Conference in Philadelphia. A four day, skill-intensive event, it was the perfect ex-

perience for students interested in the public relations industry. With numerous sessions to attend, each 

panel of professionals shared invaluable advice and knowledge about their beginnings, journeys, and the 

positions they now hold. Not many students have the chance to meet with professionals from big firms such 

as Burson-Marsteller, but at National Conference they were open and more than willing to network with 

students that demonstrate the passion they themselves exude. It was a great venue to start building a contact 

list and maintain strong professional relationships with passionate students across the nation. 

 

The conference also hosted over 300 chapters from different regions in the country - eager, excited, and full 

of energy. As finance director, it is my job to think of creative ways to raise money for our organization. 

While talking to other chapters at Conference, I was able to share ideas and listen to those of students in the 

same position as me. Bringing these finance strategies back to the University of Delaware will only benefit 

our organization in the long run. 

Chapter Development Session presenters: Mollie Berner,  

Natalie Hines, Jamie Lawlor, and Chelsey Rodowicz. 

Members gather together for the National Conference awards 

dinner. 
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Last year, PRSSA-UD was only able to send two students to National Conference, 

hindering our ability to truly represent our chapter at the event. But with the help of 

our sponsors, this year we were able to send nine, an incredible accomplishment. Four 

of our members had the honor of presenting a Chapter Development Session called 

“Big Ideas on a Small Budget” which consisted of ideas and tactics other Chapters can 

provide to their members at a low cost. The session was presented to a room filled to 

its maximum of more than 200 students and professionals, a large success overall.  

 

Our sponsorship contributions not only supported an on-campus pre-professional or-

ganization, it truly propelled young students towards their future careers.  Our Chapter 

continues to thank our sponsors including Grace Leong of Hunter PR, PRSA Dela-

ware, John Orr of ab+c Creative Intelligence, and the University of Delaware Depart-

ment of Communication. We would also like to thank our faculty adviser, Professor 

Carolyn Bartoo, for her dedication to our members and executive board. She continues 

to inspire public relations students, encourage internships, and to grow as a young pro-

fessional. 

 

By: Nicole Sullivan,  

PRSSA-UD Finance/Fundraising Director 

We’ve got the eye of the 

Blue Hen, Delaware, 

proud of the first state, 

cause we are 

professionals and 

you’re gonna hear us 

roar! 
PRSSA-UD received a Star Chapter Award, meeting 

Chapter requirements such as a significant philan-

thropic effort. 
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The University of Delaware  

Horn Program Client Team 

This semester, The Horn Program in Entrepreneurship 

enlisted PRSSA-UD to aid in the promotional and public 

relations efforts after the program’s launch in fall of 

2012. The PRSSA-UD executive board reached out to its 

members, accepting applications for various positions on 

their first ever, real life client team. I was thrilled to fill 

the position of one of two event coordinators for the cli-

ent team.  

My partner and I are designing three events, one for the 

students, one for the faculty, and one for the VIP in con-

nection with the program’s new Venture Development 

Center. We crafted each event differently so that each 

event was applicable to the guests coming. These events 

entail is spreading the word to the campus and communi-

ty in order to learn what the program has to offer. We are 

currently still working on these events and hoping for 

huge success rates at the events in February.  

Being able to be on this client team has already been such 

a great experience. I have learned so much about public 

relations just in my first semester of college and it’s all 

thanks to the executive board and opportunities through 

PRSSA-UD. 

By: Katherine Bartell 
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Thanks for a great semester, PRSSA-UD! 

Keep in touch! 

www.prssaud.com 


