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A Letter from the PRSSAUD President

Hello all!

This past semester has been a wonderful experience for PRSSA. Our new
executive board has worked hard to create rewarding experiences for
each of our members and has thoroughly enjoyed each and every
meeting. Some of the highlights of Fall 2018 include the following:
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First, I and three of my fellow executive board members were lucky
enough to travel to Austin, Texas to attend PRSSA’s National Conference.
At conference, we were able to network with peers and industry

Night with the Pros,

professionals to learn how to better ourselves and improve our chapter.

a Night to

This was an unforgettable experience and those of us who attended have

Remember

been able to share our newfound PR knowledge with each of our
members.
Next, our chapter was able to take a successful field trip to Philadelphia
where we were lucky enough to tour two agencies - Karma Agency and

The Importance of
Networking

Braithwaite Communications. The knowledge and experience we gained
from this trip was priceless, and we will all take the information we
learned into our future careers.
Finally, we were able to hold our annual networking event, Night with

Career Skills: How
You Can Find a Job
on Twitter

the Pros, where we heard from a panel of industry professionals.
Thank you all for such an amazing Fall semester! I look forward to all of
the amazing things to come in the spring!
Wishing you all a wonderful holiday season!
Kind regards
Anastasia Matyola

Clinching Your
Dream Winter-ship
PRSSA National
Conference: Austin,
Texas
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Living the PR Dream: A Day
at Karma Agency and Braithwaite
Communications
Throughout the semester, PRSSA offers a variety of opportunities and events that
fully immerse members into the strategic, fast-paced world of PR. Our fall field trip
to Philly served to do just that, providing us with a glimpse of everyday life at two
different companies; Karma Agency and Braithwaite Communications.
Karma Agency specializes in public relations, advertising, and marketing, their
current portfolio consisting of around 20-25 active clients. Our delightful hosts,
Laura and Hafsa, were eager to share their expertise on how to effectively build a
brand’s reputation, a phrase they deemed as synonymous with earning trust
among target consumers. Both professionals emphasized the importance of
cultivating a brand promise, which poses a challenge for the client to dig deeper
into their overall mission, in an effort to discover how it makes their products/
services unique from competitors. In order to stand out in the crowded consumer
space, it isn’t about promoting what you do, but rather, the impact you have.
Another key ingredient to leveraging a brand’s reputation is by developing
“thought leadership.” Laura and Hafsa defined thought leadership as establishing
oneself as an expert in their respective industry. For Karma’s clients, this involves
an extensive amount of media training in which a company’s leader is prepped on
how to craft a message in a way that will resonate most with their audience. While
this tactic might seem trivial, it is especially beneficial for brands that are often
overlooked, such as those in the healthcare or chemical manufacturing sectors.
The ability to mold wording, perspectives, and taglines that are both captivating
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and easily understood can initiate a major breakthrough in reaching consumers.
(continued)
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Braithwaite Communications is a full-service agency, their objective to utilize
storytelling to drive results for clients. Braithwaite employees pride themselves in
not being composed into specialized teams, but rather, working collaboratively
as a whole. From branding, to content creation, to media relations, all work is
distributed equally across the board, which I found to be a very interesting, yet
innovative approach. This allows employees to touch every area of the agency to
gain a fuller, more in-depth understanding of the industry.
Employees Megan, Freddy, and Marissa recalled the most valuable lessons
they’ve learned since being thrown into the field. As they relayed their personal
accounts and stressed key tips for success, I gathered my own takeaways from
the discussion:

1.) First Impressions: Within every professional interaction, you should always
be emulating your personal brand. Your passions, aspirations, and skills are what
will make you unique from others, and are going to be the features that enable

"Your
passions,
aspirations,
and skills are
what will
make you

you to stand out among the crowd. Take time to reflect on each of these aspects
to ensure that you’re consistently representing them.

2.) Experiential learning: Always be actively searching for ways to learn
outside of the classroom, not just through a formal internship. Anyone that you
meet can turn into an opportunity, but you must willing to seek it out, show
initiative, and provide support in any way possible. Overall, be hungry and be
open to jobs/ volunteer positions outside of your interests, because they can offer
invaluable experience.

3.) Maintaining relationships: This comes in handy most when fostering
professional connections. The most important things to keep in mind are
authenticity and insight. Whether congratulating someone on a new job or
passing along an article that you find relevant to someone’s work, make sure your

unique from

message displays genuine interest.

others..."

Both companies were so generous to host the members of our organization and
nurture our curiosities of public relations and workplace. I think I can speak for all

-Sam
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attendees when I say it was truly a great experience, filled with useful knowledge
that we will carry with us throughout our entire professional careers!
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Night with the Pros, a Night to
Remember
On November 6th, 2018, I had the pleasure of hosting the annual Night with Pros event on behalf of PRSSA’s
University of Delaware chapter. This event is an evening that is highly anticipated each year, as it gives our
members a chance to learn from and interact with experience professionals, and a chance for them to give back
to the next generation of those aspiring to work in the field of public relations.
This year we had a panel of five professionals joining us : Mary Ellen Payne, Erin Donovan, Jaimi Blackburn,
Michele Besso, and Lauren Mancini, all of whom are alumnae of University of Delaware and who were very
excited to return to their alma mater. With careers in industries ranging from telecommunications,
environmental concerns, and health, to the arts, hospitality, and retail, our panel members were able to offer a
broad scope of experience and knowledge.
After brief introductions, the panel opened with a discussion of how PRSSA and PRSA has shaped their career in
public relations. While the student chapter was not yet founded at the time when some members attended
University of Delaware, they all emphasized the tangible significance of being a part of a professional
organization such as PRSA to make connections between other public relations experts, not only to network for
clients and projects, but also to advance in their understanding of the field – especially as it rapidly changes.
The diverse experiences of our panel members allowed for extensive and engaging discussions of various
topics as they relate to public relations. Some of our panel members started their careers before the dawn of
social media, while for others, digital media relations was immediately part of their job. We were therefore able
to discuss their experiences in the transition from traditional to digital media, and the challenges (and benefits)
that come with it. Michele and Jaimi initially worked as news reporters, so they gave our members the inside
scoop and advice on how best to pitch a story and how to effectively communicate with reporters to make their
jobs easier – which would ultimately benefit the client if their story got covered. Jaimi and Erin both opened
their own public relations firms and they shared with us the importance of networking in order to build and
maintain a client base, as well as advantage of working independently and having control over projects and
management.
(continued)
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Another topic that was discussed was the difference between inhouse versus agency public relations; Mary Ellen was able to speak
to the opportunity of watching a large brand such as Verizon
Communications grow and adapt itself over an extended period of
time, all while maintaining its image and identity, and Lauren
discussed her appreciation of the many different fields and
industries that she gets to work on, even as a small agency such as
Tipton Communications.
The panel members fielded questions from the member audience,
and they all stressed the importance of having an internship
experience, especially to get hands-on work in the field that will
aid young professionals in their skill and understanding of public
relations. After the panel discussion, we opened the floor so that
PRSSA members could have a chance to converse directly with the
panel speakers and further their connections. Altogether, the night
was a success, and we look forward to more excellent Night with
the Pros in the coming years!

Career Skills: Tips
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The Importance of Networking
On October 15th, PRSSA-UD welcomed career counselor, Nichole Hitchner, who spoke all about
networking. Nichole focused on giving us tips on how to make connections, keep those
connections, expand our networks, and how to present ourselves in the best way possible, whether
it is online or in-person.
Nichole told us that more people are being hired now because of the people they know. Most jobs
aren’t being posted, so talking to people you know in the field, at a career fair, or even your
professors can help get your foot in the door. Here are a few tips she taught us and things to keep
in mind:

Tip #1: “It’s not about what you know, it’s about who knows you are looking.”
When Nichole said this quote, it really stuck out to me. In the past when I’ve heard this quote, it is
usually stated, “It’s not about what you know, it’s who you know.” Now, Nichole told us it isn’t only
about who you know, but those people have to know you are currently looking for a job/internship.
If you are lucky enough to have someone in your network that works in the field you are interested
in, talk to them! Make it known that you are currently looking for a job/internship, so that when
opportunities arise, you are fresh in their mind. People love helping people they know, so
reminding them you are actively looking will let them know you are interested and prepared.

Tip #2: Your existing network is bigger than you think.
Nichole explained the “Law of 250,” which states that every person knows at least 250 people.
Each of your those 250 people, (your contacts), knows at least 250 other people. So, that is 62,500
people at your second level. Each of your second level contacts knows 250 people — which makes
your network grow to over 15,000,000! Your network includes your friends’ friends, extended
family and their families, your classmate’s families, friends, and co-workers, alumni and their
friends, and professors/supervisors and their connections. My network is definitely bigger than I
thought it was after learning this!
(continued)
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Tip #3: Your social media platforms are vital to your career.
The top 3 platforms used by employers are LinkedIn, Twitter and Facebook.
Especially in this field, having a professional online presence is so important.
Besides just having a presence, it’s essential your presence is professional,
relevant, and always updated so that employers know what you are capable of
and can see your past experiences. You should be proud of what is on your
social platforms, so if you have any work samples or projects you’re proud of,
post them!

Tip #4: Informational Interviews and “30-Second Commercials”
An informational interview is not a job interview. It is just an informal meeting
with someone who works in an area of interest to you. It is a great way to get
information about the career field you are interested in. The best information and
advice comes from people who are actually working in that field. Most people
are happy to talk about their career and professional life, and how they got to
where they are. To prepare for this meeting, Nichole taught us how to construct
our own “30-second commercials,” which is really just a quick way to introduce
yourself and highlight the best and most relevant things about yourself! We did a
fun activity where we came up with our “30-second commercial” and then
shared it with different people around the room. It was a great way to practice
presenting ourselves and was helpful getting to hear what other people included
in their “commercial” that you might have not thought about!

Tip #5: The Importance of LinkedIn
After speaking just about networking, Nichole then focused on LinkedIn, which
is becoming the most important professional platform. It allows us to now have a
direct connection with professionals around the world, or with people who we
aspire to work with in the future. Nichole led us through some basic tips on how
to improve our profiles, which were including a professional headshot, a
headline, highlighting your talents, posting work samples, and updating your
recent work or volunteer experience. She then walked us through the
importance of sending an introductory message on LinkedIn when forming a
connection, or sending a follow-up message/thank-you message after meeting or
speaking with someone.

Tip #6: Networking is a two-way street.
Finally, some last reminders Nichole gave were to always have good eye contact,
give a strong handshake, and have a big smile. People like to help and give
advice, so don’t be afraid to reach out and ask questions! Networking is a twoway street, so you also have to do your part to keep the relationship alive and
always follow-up with people you have reached out to. Stay in contact and
always be appreciative.

By: Morgan Zysman
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Career Skills: How You Can Find a Job on
Twitter

“You’re never going to get a job looking on Twitter,” Erica Nardello’s father told her while she was searching for
her first opportunity after graduating from UD with a B.S. in Marketing in 2009. However, the now Senior Manager
of Social Strategy for Digitas Health laughs that she found, applied, and accepted a position at the company after
seeing a job posting on their Twitter. This past Monday, our PRSSA-UD members had the honor of hearing Erica’s
advice about interviewing and then succeeding in future careers.
For those who may not know, Digitas Health specializes in purposeful healthcare and pharmaceutical marketing
that works, along with its mission, to help and not sell and create deeper connections between consumers and
professional customers. Digitas Health is a member of the world’s largest healthcare communications network,
Publicis Healthcare Communications Group, making it an even greater honor to learn from the best. Her valuable
knowledge (and hilarious use of gifs) kept us engaged and motivated for our futures in the industry. Below are her
tips for successful interviewing and excelling in the job:

1. Do the research: Know your facts about the company, including their mission and client work, by reading up on
their website and social media (and maybe you’ll find an opportunity on their Twitter like Erica did)! Part of doing
the research involves preparing for potential interview questions and coming up with your own questions to ask
the interviewer and show your interest.

2. Demonstrate your work ethic: Talk about how you put in the work to get things done, instead of just listing off
your accomplishments. Speak to your values and how they related to the projects you worked on!

3. Back it up with data: Of course, it’s super effective to prove your success with numbers, but you also need to
illustrate why they were important to making a difference in previous positions. If you have a copy of the analytical
information from social media posts you made, for example, that would make an impact in your interview.

4. Sign up for more responsibilities: Say yes to all the opportunities at your internship to make a difference, grow,
and learn more about an area of public relations you haven’t explored yet (corporate/internal communications,
account management, etc)!

5. Try a side hustle: Explore opportunities that fuel your passions, like freelancing or volunteering. The
experiences will help you build your skill set in more ways than you know!

6. Find mentors: Erica says that she would not be where she is today without her mentors who guided her along
her career journey and advocated for you. Sign up for our Mentor-Mentee program when you see the email to have
this experience in PRSSA-UD!

7. Use your skills to give back: Whether this is volunteering for a non-profit or using your work to make a
difference in the world (such as working on healthcare clients like Erica),
it’s so rewarding to give back and help others.

By: Gillian Zucker

FALL 2018

PRSSA-UD

Clinching Your Dream Winter-ship
Getting your first winter internship can be really intimidating--at least I know it was definitely intimidating for me.
Winter session is an abnormal amount of time and many companies do not have “normal” winter internships
planned as they would for a summer or semester internship. Also, there are just general stresses for applying for
any internship. Questions like “how many jobs should I apply to,” “is my resume up to date,” and “where do I want
to live over winter session” are swirl around in your mind. And on top of everything else, you’re trying to figure this
all out mid-semester! Below I compiled a couple of tips to help you navigate clinching your dream winter
internship.

Tip #1: Use your existing relationships. It is significantly less stressful to approach the process by first using your
already existing relationships. Through participating in PRSSA and other networking events, you probably have
accumulated a large stack of business cards. When prepping for a winter internship, it could be a good idea to find
that stack and pull some out. Keep track of who you meet, where they worked, and their contact information. I was
able to secure my winter internship through a friend of a friend that I happened to know worked in PR.

Tip #2: Take advantage of resources. Beyond people you have met, there are also lots of other resources available
for you to use. By being a PRSSA paying member you have online access to a PRSSA job and internship database.
LinkedIn also matches you with potential job and internships. Furthermore, UD Handshake gives you another set of
opportunities and matches. The cool thing about all three of these platforms is that you can apply with a click of a
button and tailor your search results to your preferences.

Tip #3: Keep yourself open to any opportunity. You might have an idea of what your “ideal” winter internship is.
Maybe that is staying in Delaware, maybe that’s being in your hometown, but you probably have some preference.
You probably have a preference on whether you want to be at a massive agency, a non-profit, or interning with inhouse Communications. Definitely have your “wish list” set, but still apply for everything. You never know what will
end up being the best opportunity and in the end, experience is experience and you will learn something no matter
what--even if it’s learning what you don’t want!

Tip #4: Don’t be afraid to make the first move. If there’s a company you really want to work for, but they don’t
have a winter internship listed, don’t be afraid to reach out and make the first move. Like I mentioned in my
introduction, many companies just don’t think about winter internships, but they can accommodate one. For my
winter internship, I saw a Facebook post that the company posted about looking for Fall interns. I knew that this
was a company I was interested in working in, so I reached out to my contact, and asked if a winter internship was
something they could do. She said they never had before, but she didn’t see why not! Three weeks later and I had
an internship lined up!
Hopefully these tips are helpful! By following these tips, you can secure the internship of your dreams that will
boost your resume and give you the experience of a lifetime.

By: Jenna Newman
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PRSSA National Conference:
Austin, Texas
I had the amazing opportunity of traveling halfway across the country with three
of my fellow PRSSA-UD Executive Board members to Austin, TX to attend PRSSA
National Conference – and to say it was one of the most valuable pre-professional
experiences of our college careers would be an understatement. Not only did we
have the rare opportunity of exploring one of the United State’s most unique
cities, but we earned a wealth of knowledge from industry professionals,
networked with peers and mentors, and learned of innovative ways to make our
chapter better.
The weekend was full of insightful career advice and tales of storytelling success,
but one of the most captivating speeches of the weekend – a tale of triumph and
a true testament to the power of public relations – was a speech given by two of
the students behind the March For Our Lives movement following the tragic
events that occurred at Marjory Stoneman Douglas High School in Parkland, FL.
The two explained how they framed their cause to be seen as a need not just for
legislative change, but for social change. They detailed how they channeled their
grief into activism and through unimaginable tragedy, they purveyed the
importance of tailoring a story to fit the needs of their audience – one of the
backbones of successful PR.
Furthermore, PRSSA National Conference overlaps with PRSA National
conference, which meant that we were able to attend their opening general
session. Seeing that the PRSSA/ PRSA community extends far beyond college
years was an exciting moment, because it shows how close knit the Public
Relations field truly is. Not only that, but to know that PRSSA members have
access to hundreds of professional mentors is truly one of the most impactful
aspects of PRSSA membership.
The three most meaningful lessons I took away from my time at #PRSSANC are as
follows:

#ImportanceofPR:
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1.) Learning is a journey that should never stop , even onceM
you
the professional world.

Relations

2.) Networking truly is key. Walking away from #PRSSANC with numerous new
contacts could also mean numerous potential opportunities.

3.) When it comes to creative thinking, do not be afraid to push the limits. This
is how remarkable stories get told and how brands gain a voice.
Attending PRSSA National Conference is a must for aspiring PR professionals, and
is another reason why membership in PRSSA is one of the best decisions an

By: Anastasia
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aspiring young professional can make.
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